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Stay up to date with LinkedIn

By DAN NAUMOVICH
CORRESPONDENT

LinkedIn is often seen as Face-
book for the career-minded — a
place professionals can go to catch
up with former colleagues, keep up
with current trends and look for op-
portunities for advancement.

Last year the California-based
company, which was launched in
2003, introduced company profiles.
The profiles can be edited wiki-
style and include a company
overview and contact information,
as well as aggregate information
taken from the profiles of its em-
ployees who are LinkedIn mem-
bers.

Today, employers from across
the globe are starting to understand
how to harness the power of the
site’s 47 million members to en-
hance their marketing and recruit-
ing efforts. Laurie King, a consult-
ing manager for Springfield-based
MSF&W, logs on to LinkedIn daily.

The information systems con-
sulting firm encourages its employ-
ees to create accounts, and King
said there are marketing benefits to
doing so. If someone is looking for
a consultant with a certain profi-
ciency, their search may turn up
one of their employees whose page
will then link them to MSF&W’s

company
profile. She
said that the
firm’s Web
accessibility
group has
received in-
quiries in
this way.

Of course,
there is a down side to having your
staff and their qualifications out on
public display.

“There’s always the chance that
headhunters or other companies
are going to see them and contact
them and try to lure them away,”
King said.

In recruiting for MSF&W, King
mainly uses LinkedIn to research
applicants and verify data on their
resumes.

When Omni Communications
Group was looking for a new
graphic and Web designer, it decid-
ed to use LinkedIn to solicit refer-
rals. Its staff sent InMails
(LinkedIn’s internal message sys-
tem) to all of its contacts asking if
they knew anyone who might be
qualified and interested in the posi-
tion.

“We got several qualified leads
that way,” said Kathy Wheeler,
Omni’s media director.

In addition to employee recruit-

ment, the advertising and public re-
lations experts at Omni believe that
social networking sites such as
LinkedIn are an essential part of a
company’s marketing mix.

“I recommend for all of our
clients to have profiles there,”
Wheeler said. ;

Wheeler started using LinkedIn
about a year and a half ago. She’s
found that its industry-specific fo-
rums are a good source of informa-
tion on a countless number of top-
ics, including how businesses can
use social media to their benefit.

“I try to log on every morning,
and I just look at the discussions
mostly because I find it’s good re-
search for what we do,” she said.

Along with being Omni’s media
director, Wheeler also serves as the
search engine marketing manager.
It’s in this role that she sees the
most value in connecting to social
networking sites.

“It’s a really good SEO (search
engine optimization) tool for link
building to our Web site,” she said.

When completing a company
profile, LinkedIn provides a space
where a company can insert its
business Web address. Having an
incoming link from such a heavy-
traffic site (LinkedIn registered
more than 14.2 million unique visi-
tors in August) can have a measur-

able effect on a site’s page ranking.
She demonstrated a Web search
using her firm’s name and their
LinkedIn page came in just behind
their Web site in the results.

- Although sites such as LinkedIn
provide an almost endless supply of
information and networking oppor-
tunities, the experience can become
overwhelming.

“With all of the different social
networking applications, it’s just
time consuming,” King said, men-
tioning that she can access
LinkedIn from her iPhone.

“It’s easy. It’s accessible. You al-
ways have it with you. But then you
can never get away from it. I think
one of our biggest challenges is de-
ciding just how much information
do we want.”

What is it?

LinkedIn is a free social net-
working service, but it does
offer premium services for busi-
nesses. These paid services,
which range in cost from
$24.95 to $499.95 per month,
provide expanded services for
searching for and communicat-
ing with the site’s 47 million
members. Employers can also
post a job posting for 30 days
for $195. LinkedIn claims that
on average postings generate
more than 35 applicants.

Employers or professionals
interested in learning more
about LinkedIn can find how-
tos, videos and screen shots at
the site’s Learning Center locat-
ed at learn.linkedin.com.




